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Marketing your property
on The Housing Hub

Finding the right tenants for your property
just became a whole lot easier.
The Housing Hub is the go-to location for people with disability who are looking for accommodation,
and for providers of accessible housing to market their properties.

With the introduction of the National Disability Insurance Scheme (NDIS), people with disability are

being given greater choice and control over where they want to live and who they want to live with.
This means that state governments will no longer manage housing registers such as the Disability
Support Register (or other ‘waiting lists’) of people with disability looking for somewhere to live.
Housing providers now need to market the vacancies in their properties to attract tenants,
and tenants are now able to choose which properties they want to apply for.

These changes mean that there is less risk around finding a suitable tenancy match, but housing

providers must now make sure that their property is presented in a way that appeals to suitable tenants.
This guide will help you make sure your property ‘stands out from the crowd’ for prospective tenants.

In this guide:
Stand out from the crowd..... 5
Getting the best photos......... 6
DIY photography tips............. 7
Writing tips............................... 8
Privacy........................................ 9
Floorplans and maps............ 10
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The Housing Hub
The Housing Hub is the way for people with disability, their families and carers to find suitable housing.
For most home seekers, the first place they go in their search for somewhere to live is the Internet.
The Housing Hub is a website that advertises disability-friendly vacancies for all forms of housing.

A good listing on The Housing Hub will attract the right potential tenants and minimise the amount
of time your property is vacant.

Providing enough detailed information about the property is important, but so is keeping it simple,
so that potential tenants are not overwhelmed.

The Housing Hub allows you to advertise information about your property, its location and features,
including accessibility, design, other tenants and support services.
The three critical things for a great listing are:

•• Professional photos
•• Easy-to-understand information
•• Clear floor plans

Marketing your property on The Housing Hub
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Range of housing listed on The Housing Hub
The Housing Hub is specifically designed to help housing providers find tenants for their vacancies,
and to help people with disability find suitable housing.

Who can list:
•• SDA providers registered with the NDIA
•• Disability organisations providing housing
•• State or territory housing providers
•• Community housing providers
•• Landlords or owners
•• People looking for a flatmate
•• Real estate agents

Types of Properties:
•• House
•• Apartment
•• Villa/Duplex/Townhouse
•• Rooming house
•• Short term accommodation (respite)
•• Group home

What is SDA housing?
Specialist Disability Accommodation (SDA) is housing that is designed specifically for people with
extreme functional impairment and/or very high support needs. SDA is funded through the NDIS,

but is only provided for a small portion of NDIS participants. For more information on SDA housing,
you can visit the NDIS website or The Housing Hub ‘Housing Types’ webpage.

When registering your SDA vacancy on The Housing Hub you will need to answer some questions
around SDA housing. Further information can be found in the Provider Guide, on the Housing
Hub website.
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Stand out from the crowd
First impressions are everything.
You want potential tenants to look at your advertisement, think of themselves in the property and say:
“I would like to live here”.

The best way to make a good first impression is with great photos. That’s what will make your property
attractive and memorable.
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Getting the best photos
•• Use a professional photographer. If your organisation has a number of properties to list, a cost-effective
way to get great photos is to organise a photographer to visit them all on the same day

•• Your listing should include at least five photos – external shot, bedroom, bathroom, living area, kitchen
•• Rooms should look as light and airy as possible – make sure the curtains are open and the lights
are on, and that any doors visible in the photo are open

•• Tidy up. Make sure there aren’t dirty dishes on the bench, the bed is made, and rooms aren’t messy
•• Avoid making rooms look too cluttered or busy. A tasteful cushion, a piece of art or a rug can make
a room look friendly, but don’t overdo it. Generally speaking, less is more

•• Be sure to remove personal items, such as family photos and trinkets
•• Avoid photos of empty rooms. Move a piece of furniture or two into the room for the photo
•• Include photos that highlight features of the property that will appeal to potential tenants,
such as adjustable-height benches, smart home technology or a raised garden bed

•• Include photos of the outside of the property, but make sure they feature the best aspects – if the street
view isn’t attractive but there is a nice outdoor area or garden, get photos of that

•• Check The Housing Hub Provider Guide to make sure you have the right image sizes to upload
•• Remember to consider the privacy of your existing tenants – see page 9 for more information on Privacy

•U
 se soft furnishings to create
a homely look, but too many
cushions or throws can look
cluttered so don’t overdo it.
•R
 emove personal items such as
photos and knick-knacks to help
with creating a cleaner space
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DIY photography tips
•• Generally speaking, a DSLR camera will take better photos than a phone – though some of the newer

phones do have very good inbuilt cameras. Consider the quality of the photos from your device before
going to the trouble of photographing your property

•• Set your device to the highest quality image setting before taking your photos
•• Use a tripod, this can help with clearer photos, especially in low light. Don’t use photos that are blurry
•• Make sure that the key points of interest in the picture are in focus
•• Use as much natural light as possible. Turn off your flash, unless you have a flash that is strong enough
to light the entire room

•• Stand in the corner of the room and use a wide angle lens (i.e. ‘zoom out’ as far as your camera will
allow) – it helps to make the room look more spacious

•• Take photos at eye level, looking straight across the room – don’t point the camera up or down, unless
you’re highlighting a notable architectural feature of the property

•• Try to show how the room works – in a bedroom, for example, try to capture where the window
and wardrobe are in relation to the bed

• Highlight features that will
appeal to a prospective
tenant i.e. step-free access
or private outdoor space

Marketing your property on The Housing Hub
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Writing tips
Start with an attention-grabbing headline – this is your best chance to get the interest of potential tenants.
While “one vacancy is available in one of the three units on a property in Brighton” does contain lots
of information, it doesn’t grab attention in the same way as “Live by the bay”.

Once you have enticed potential tenants to click through to your listing, there is plenty of scope
on The Housing Hub website to provide all the details of the property.

The “Description” field is the place to really market your property to your potential tenants.
Be clear – short sentences with simple words or dot points are best.

Make sure that your words are inclusive and avoid anything that might be discriminatory,
such as “female applicants only” or “must be ambulant”.

Which of these two examples is easier to read and understand:
OR

We are inviting Expressions of Interest for NDIS participants
to live at our new 6-unit development in Bayswater.

•B
 rand new, spacious
one-bedroom units

These four SDA one-bedroom units are available to NDIS
participants with Specialist Disability Accommodation in their
plan. There is also a staff unit on-site for staff sleepover and
administration. The units are currently being built and should
be finished by the end of November 2018.

•S
 ix units in quiet
residential setting

The units are built to a high standard of finish and located in
a quiet residential setting with each 65 square metre unit including
fully accessible bedroom, bathroom, kitchen and living area.
Each unit has its own private courtyard and is on one level.

•F
 ully accessible
SDA units

•C
 lose to public
transport and shops

• On-site support staff
• Smart technology

The units are situated in a quiet corner location in Bayswater.
The units have easy access to train and bus and community
facilities. All units are connected to a separate 24-hour carer’s
unit through smart technology.

Each listing on The Housing Hub website can include:

࢚࢚ Housing type (e.g. specialist disability
accommodation SDA, group home,
private rental)
࢚࢚ Housing details (e.g. number of
bedrooms and bathrooms)
࢚࢚ Supports available/support
provider details
࢚࢚ Accessibility details
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࢚࢚ The type of tenant your property
would suit
࢚࢚ Information about other tenants
࢚࢚ Property location
࢚࢚ NDIS region
࢚࢚ The type of NDIS funding the tenant
needs to have
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Privacy
When you list a property on The Housing Hub, it is your responsibility to maintain the privacy of your
tenants. This is particularly important if you are listing a property that has more than one tenant
(or multiple dwellings in the one location).

In your listing, don’t include information that might identify any of the current tenants, and ensure
that the photos you use with your listing don’t include any tenant’s personal items or photos.

Don’t include the address of the property, or any other information that will give away the exact

location of the property. Make sure that the photos you use with your listing don’t contain anything that
may give away the location of the property, such as a street sign or a street number on the front door
or letterbox. If a car is visible in any of the photos, edit the photo so the number plate isn’t readable.

Marketing your property on The Housing Hub
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Floor plans and maps
Include a floor plan in your listing if possible and circle or highlight the vacant room.
A location map will also give potential tenants a clear picture of the neighbourhood features
like parks and proximity to train stations, but be sure it doesn’t reveal the exact location.

If you have a PDF brochure or document relating to the listing you can also upload it to The Housing Hub.
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